
june 2012, GB research on connected/smart TV 

the year of connected TV? Steve Evans  Entertainment & Technology 
sevans@harrisinteractive.com  
07849 172 341 

mailto:sevans@harrisinteractive.com


background 
Every year for the past few years seems to have been heralded as “The Year of the Connected TV”. 
Few doubt that the big screen in the living room will be an important channel for everything the web 
has to offer, but there are question marks over the extent to which Connected or Smart TV, as it 
stands, has captured the imagination and viewing hours of consumers today.  

Is it the year of connected TV already, or is it still to be realised?  

In this report we find out the views of the GB general public. We find out who has them, do they 
actually connect, what their experience is and what services do they really want. 

Please note, in this report we focus on connected and smart 
TVs, i.e. sets that have a direct wired or wireless connection 
to the Internet. This definition is important as it is does not 
include other means of connecting TV sets online, such as via 
set-top boxes or via PCs and portable devices. This definition 
was made very clear to respondents in the survey. 
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total 2,095 

male 1,032 

female 1,063 

16-24 207 
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Online Omnibus 

2,095 GB respondents aged 16+, 
of which we identified 523 
connected TV users 

fieldwork May 2012 

sample weighted to be 
representative of GB general 
population demographics 
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summary 
of key findings 

 Over 1 in 10 of us now have a Connected TV according to various 
market sources – but our survey finds that only half of owners 
actually connect it to the Internet and fewer still use it on a regular 
basis 

 Usage is limited because many don’t currently see a need to use it, 
find it too technical to use or they do not find the services sufficiently 
compelling to put down their laptops, smartphones and tablets – this 
is hampering the uptake of connected TV right now 

 But while current usage is hindered by technical issues and lack of 
compelling services, both the public as a whole and users feel 
strongly that the connected TV will definitely form a strong part of 
living room experience in the near future 

 Although usage is restricted for many different reasons, there are a 
significant proportion of users for whom the Connected TV has 
become a very important channel for their viewing experience – and 
users over-spike considerably for less linear TV nowadays 

 Catch-up and on-demand TV top the list of services people most 
want to access via a Connected TV – this report shows a full ranking 
of consumer demand for over 30 services, from iPlayer to Angry Birds 

 Gesture and voice control is recognised by many current users as 
potentially enhancing the connected TV experience, but the public 
are yet to really see the benefit 

 Apple may release their long-rumoured television set this year, but 
it’s other brands, most notably Sony and Samsung, that the public 
trusts most to build quality connected sets. Of course this could 
change should Apple do something special in this market, sold with 
all their marketing clout. 

 So is 2012 “the year of connected TV”? Well, not quite yet it seems. 
But the future looks rosy with cloud gaming via the connected TV 
around the corner and the potential of Apple entering the market. 
If that were to happen then watch this space... 



7 things that 
could give 

connected TV 
a massive 

boost 
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More tablet & smartphone interactivity 
Most Connected TVs feature tablet and smartphone compatibility but exciting initiatives like 
Microsoft Xbox’s upcoming SmartGlass and Nintendo’s Wii U hint at a future where the 
second handheld screen becomes an integral part of the main screen experience. While these 
two initiatives are locked down to a games console, Connected TV makers should take note to 
keep up with such innovations. 

Cloud gaming and gaming in general 
Gaming embedded on Connected TVs has been to date a fairly miserable experience. Cloud 
gaming powered by remote servers could change this, and radically so, allowing console 
quality games to be streamed to the TV set without the need for a console itself. While there 
are concerns about streaming lag, there’ll be a myriad of games that will work extremely well.  

7 Apple entering the market 
The Apple TV set-top box has been, at best, a moderate success, certainly far from the 
phenomena that is iPhone and iPad. A full TV set from Apple has been long-rumoured. If it 
does appear, one thing that is almost certain is that points 1, 2, 3 and 4 above will be 
executed beautifully. That might really shake the market for Connected TVs. 

4 Being a true hub of all your content 
Most Connected TVs offer DLNA support and most newer models have catch-up and on-
demand service integration. But Connected TVs being a true hub of all your family’s media, 
including videos, music and photos, pulled in from different devices? This is still a work in 
progress for Connected TV. 

6 Intuitive control & recognising who’s viewing 
Voice and gesture control, as pioneered by Kinect, could revolutionise the way we control our 
living room experience and throw away the need for the remote control. This report 
highlights that the general public are yet to really embrace the idea, but most current users of 
Connected TV services are much more in favour. Connected TV is too difficult to use right 
now, so initiatives like this could help a great deal. Camera-based recognition of who is 
viewing (and understanding their preferences) is another exciting area of development. 

3 Beautiful interfaces 
Each new generation of Connected TV improves dramatically. To date the interfaces have 
been functional and, in some cases, even ugly. Beautiful and intuitive interfaces are more 
than an aesthetic attraction, they pull people in and encourage use and exploration. 

1 More & better content, opening it up to the whole of the net 
“There’s an App for that” is a phrase that rings true and highlights the ubiquity and user 
friendliness of apps, games, services and media on your typical smartphone. Connected TV 
has the ability to do likewise but to date the use of the Connected TV as a portal for 
everything is far from realised. Things are improving each year, but right now this is a key 
reason why more people are using their phones and tablets to access what they need, leaving 
the Connected TV unconnected. The Internet has an incredible amount to offer and yet 
Connected TVs allow access to only a fraction of what’s possible. 

http://www.youtube.com/watch?v=D7y_sXD165w&feature=player_embedded
http://www.engadget.com/2012/06/05/nintendo-wii-u-and-games-hands-on-video/
http://reviews.cnet.com/8301-33199_7-57447453-221/samsung-announces-cloud-gaming-tvs/?part=rss&subj=news&tag=title
http://reviews.cnet.com/8301-33199_7-57447453-221/samsung-announces-cloud-gaming-tvs/?part=rss&subj=news&tag=title
http://news.cnet.com/8301-13579_3-57441582-37/apple-tv-slated-to-debut-in-december/?part=rss&subj=news&tag=title


detailed findings 

connection 
& usage 



51% 

3% 

40% 

5% 

actually connected to 
Internet among owners 

conclusions 

Only half of those with a 

connected TV actually have it 

connected to the Internet 

We identified over 500 connected TV 
owners in our online sample. Half say 
their set is connected. 2 in 5 of those with 
a connected TV have never connected it 
online. 

The reasons why many connected TV 
owners do not use the online functions 
are provided overleaf. 

There is a mixed picture here with half 
using and half not.  

Q: Do you connect your TV directly to the Internet or not? 
Base: all owning connected TV (523) 7 

yes, it is 
connected 

used to be 
connected 

not 
sure 

never been 
connected 



reasons why 2 in 5 owners  
don’t connect it to Internet 

conclusions 

Connected TV services need to 

be more compelling and easier 

to use to increase take-up 

A lack of need to use connected TV services 
is the main reason why many have never 
connected their set to the Internet. Indeed 
1 in 4 say they’ve never really thought 
about it despite owning a connected TV. 

These services need to be more compelling 
for people to put away their laptops, 
computers and, increasingly, their tablets.  

And there are too many consumers who 
simply do not understand the technology at 
their disposal well enough – connected TV 
services need to be easier to use and access 
to establish a stronger hold on our living 
room attention. 

 
Q: Why don’t you connect the TV to the Internet? 
Base: all with Connected TV but do not currently use (194) 8 

46% 

44% 

30% 

24% 

24% 

21% 

16% 

12% 

11% 

9% 

9% 

8% 

6% 

5% 

4% 

4% 

3% 

Have no need to use the services 

Have a laptop that I use instead 

Have a PC/Mac that I use instead 

Not really thought about it 

Not interested in the services 

Don't know enough about it 

Not sure how to connect 

TV is too far from router 

People get annoyed if used TV for it 

I don't spend a lot of time online 

Don't have right cable/equipment 

Don't have wifi in home 

Have a tablet that I use instead 

Tried to connect but it didn't work 

Someone else in home takes care of this 

Have a games console that I use instead 

Wifi signal too weak to connect 



71% 

11% 

3% 

15% 

use of connected services 
among the 51% of owners 
who are connected up 

conclusions 

Just because a connected TV 

is connected to the Internet 

doesn’t necessarily mean its 

functions are being used 

7 out of 10 of those with a connected TV 
which is actually connected say they use 
the online services available. And you will 
see overleaf that the frequency of usage 
is very light for a fair proportion of these 
users. 

This reduces the effective base of 
connected TV users, further adding to the 
argument that these services need to be 
more compelling to increase usage of this 
device. 

Q: Do you ever use the online services (sometimes called widgets or apps) that are available to use via your TV directly connected to the Internet? 
Base: all with Connected TV currently connected up to the Internet (316) 9 

yes, use 

used to use 

used only once 
or twice 

never used 



38% 

7% 
13% 

14% 

28% 

usage frequency 

conclusions 

2 in 5 users use connected 

services very regularly (weekly 

or more often), but even more 

use it very infrequently (every 

few months or even less often) 

Again this effectively reduces the base of 
connected TV users. We saw before that 
half of owners connect, that 7 out of 10 
who do connect use it and now we see over 
2 in 5 connected users really hardly ever use 
it. 
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weekly or 
more 

about 
fortnightly 

less often 

about 
monthly 

every few 
months 

Q: Do you ever use the online services (sometimes called widgets or apps) that are available to use via your TV directly connected to the Internet? 
Base: all users (269) 



24% 

18% 
41% 

11% 

2% 2% 4% 

usage experience 

conclusions 

While only a fraction of owners 

use their connected TV 

services regularly, most users 

have a positive perception of 

the experience 

Bear in mind, however, this is a 
perception of current users. Those who 
don’t bother nowadays to connect (as we 
saw before) have a more negative or 
indifferent experience. 
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extremely 
good 

very good 

very 
poor 

good 

poor 

extremely 
poor 

Q: What do you think of the online services available to use via your TV directly connected to the Internet? 
Base: all with Connected TV who ever use it (287) 

not 
sure 



detailed findings 

importance 
& impact on 

live TV 



81% 

15% 

4% conclusions 

It is a mixed picture because 

while half the owners aren’t 

connected and fewer still 

use it, it has become an 

important way of watching 

TV for most of those who do 

Over 4 in 5 of those who own a 
connected TV and who have it 
connected to the Internet say using it 
has become an important way of 
watching TV for them. 

We see this reinforced overleaf, where 
we see those using a connected TV are 
watching far less live broadcast TV 
nowadays. 

Q: Please tell us if you agree or disagree with the following statements about connected TV. 
Base: all current users (233) 13 

agree 

disagree 

not 
sure 

users agree or disagree with... 

“it has become an important 
way of watching TV for me” 

importance among users 



which consumer segments say they 
are watching less live, linear TV 

50% 

71% 
48% 

56% 
44% 

66% 
60% 

49% 
44% 
43% 

52% 
59% 

43% 
44% 

75% 
60% 

48% 
41% 

39% 

Total (2,040) 

Connected TV users (269) 
Non users (1,771) 

Male (1,016) 
Female (1,024) 

16-24 (204) 
25-34 (406) 
35-44 (384) 
45-54 (312) 

55+ (734) 

AB (710) 
C1 (589) 
C2 (228) 
DE (513) 

First adopters (198) 
Early adopters (415) 

Mass market (890) 
Late adopters (345) 

Very late adopters (192) 
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average 50% 
are watching less 

live, linear TV 
Base: varies, see parentheses 

conclusions 

Half the public say they are 

watching less live TV 

nowadays, but we see the 

use of connected TV 

greatly exacerbates the 

effect 

With so much catch-up and on-
demand content available (as well as 
an ever increasing list of other 
distractions), it’s not surprising to 
see connected TV users among the 
most likely to be switching away 
from linear TV. 

Males, younger people and the 
earlier adopters also spike above 
average for watching less live TV 
nowadays. 



detailed findings 

what people 
want from a 

connected TV 



we asked people familiar with the concept of Connected TV 
what online services and apps they would most like to use 



what people want 
to do with a connected TV 

46% 

38% 

33% 

33% 

32% 

29% 

28% 

27% 

24% 

23% 

21% 

20% 

20% 

17% 

16% 

BBC iPlayer 

ITV Player 

4OD 

YouTube 

Online shopping 

General browsing 

News sites (BBC News etc.) 

Email read/compose 

Demand 5 

LOVEFiLM 

Facebook generally 

Sky TV on Demand 

Netflix 

Video chat like Skype etc. 

Apple iTunes 

13% 

13% 

12% 

12% 

12% 

11% 

11% 

10% 

9% 

8% 

8% 

7% 

6% 

6% 

5% 

4% 

Yahoo! 

Sony Entertainment Network 

Google+ 

Picture viewing/sharing 

Spotify 

Game apps like Angry Birds etc 

Facebook games 

Other music streaming 

Instant Messaging 

Twitter 

Social games (DrawSomething etc) 

MSN Player 

BitTorrent filesharing 

Social chat during TV 

Blinkbox 

Myspace 

Q: Which of the following online services would you really like to use via a connected TV (having the Internet directly on the TV set in your home)? 
Base: all familiar with connected TV (2,040) 

conclusions 

catch-up TV services and 

YouTube are the most popular 

services for Connected TVs – 

see overleaf how users 

compare to non-users 



what people want 
to do with a connected TV 

62% 

61% 

51% 

54% 

40% 

38% 

43% 

33% 

45% 

41% 

25% 

27% 

39% 

24% 

24% 

46% 

37% 

32% 

32% 

34% 

30% 

28% 

27% 

24% 

23% 

21% 

20% 

19% 

17% 

15% 

BBC iPlayer 

ITV Player 

4OD 

YouTube 

Online shopping 

General browsing 

News sites (BBC News etc.) 

Email read/compose 

Demand 5 

LOVEFiLM 

Facebook generally 

Sky TV on Demand 

Netflix 

Video chat like Skype etc. 

Apple iTunes 

24% 

23% 

28% 

19% 

26% 

22% 

23% 

21% 

18% 

18% 

14% 

20% 

19% 

13% 

18% 

14% 

12% 

12% 

11% 

11% 

11% 

11% 

10% 

9% 

9% 

7% 

8% 

6% 

5% 

6% 

4% 

3% 

Yahoo! 

Sony Entertainment Network 

Google+ 

Picture viewing/sharing 

Spotify 

Game apps like Angry Birds etc 

Facebook games 

Other music streaming 

Instant Messaging 

Twitter 

Social games (DrawSomething etc.) 

MSN Player 

BitTorrent filesharing 

Social chat during TV 

Blinkbox 

Myspace 

Q: Which of the following online services would you really like to use via a connected TV (having the Internet directly on the TV set in your home)? 
Base: all users (269) and non-owners who are familiar with Connected TV (1,517) 

conclusions 

when we take into 

account users and non-

users, we see services 

like LOVEFiLM & Netflix 

gain more prominence 

users 
non-users 
who are familiar with Connected TV 



detailed findings 

attitudes 



75% 

9% 

16% 

attitudes 

will it soon become 
universal? 

conclusions 

While the current connected 

TV offer hasn’t really caught 

on for the majority of 

owners, most people tend to 

agree it is the future of the 

living room 

3 in 4 (and practically nearly all users) 
say nearly all TV sets will be connected 
to the Internet in the near future. 

So while 2012 may not yet be the year 
of connected TV, the general 
impression from the public is that soon 
it will be. Not just yet perhaps. 

Q: Please tell us if you agree or disagree with the following statements about connected TV. 
Base: all familiar with connected TV (2,040); all users (269) 20 

agree 

disagree 

not sure 

agree or disagree with... 

“in the near future, nearly all TV sets 
will be connected to the Internet” 

95% 
agree 
among 
users 



37% 

40% 

23% 

attitudes 

would voice or gesture 
control have an impact? 

conclusions 

Fuelled by the success of 

Kinect (and Wii), more and 

more services will be 

gesture and voice controlled 

– and this is recognised by 

users as a good thing 

The mainstream public may need more 
time to catch up with the benefits of 
voice and gesture control.  

Around 2 in 3 current users, on the 
other hand, are more positive about 
these new ways of controlling the 
connected TV. 
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agree 

disagree 

not sure 

agree or disagree with... 

“It will be better if it 
can be controlled by 
voice (talking to the 
screen) rather than 

using a remote 
control” 

62% 
agree 
among 
users 

agree or disagree with... 

“It will be better if it 
can be controlled by 
moving your hands 
(motion control like 

Wii and Kinect) 
rather than using a 

remote control” 

33% 

45% 

22% 
agree 

disagree 

not sure 
65% 
agree 
among 
users 

Q: Please tell us if you agree or disagree with the following statements about connected TV. 
Base: all familiar with connected TV (2,040); all users (269) 



62% 
16% 

22% 

attitudes 

would more services 
make it better? 

conclusions 

More services are needed to 

boost the uptake of 

connected TV 

More services and, perhaps, better 
services are the two things that hold 
connected TV back right now.  

Many people don’t bother to connect, 
for many different reasons. More and 
better services that are easy and 
compelling to use is what is needed to 
lift connected TV 

22 

agree 
disagree 

not sure 

agree or disagree with... 

“It will be better if more online 
services are made available” 

93% 
agree 
among 
users 

Q: Please tell us if you agree or disagree with the following statements about connected TV. 
Base: all familiar with connected TV (2,040); all users (269) 



detailed findings 

who would  
make “the best” 

connected TV? 



conclusions 

While the long-rumoured 

Apple television may really 

stir this market, it is the 

traditional manufacturers that 

the public think would make 

the best connected sets 

Sony and Samsung top the list of who 
the public would make the best 
connected set. The view of users is 
shown overleaf. 

A TV set from Apple has long been 
rumoured and many think it may be 
released this year. That is sure to create a 
buzz in this sector. Currently Apple ranks 
4th in the list. 

Q: Which of the following list of companies do you think would make the best Internet-connected 
television set? You can select a maximum of two. Base: all familiar with connected TV (2,040) 24 

30% 

26% 

22% 

17% 

10% 

9% 

9% 

5% 

5% 

4% 

3% 

3% 

2% 

Sony 

Samsung 

Panasonic 

Apple 

LG 

Microsoft 

Google 

Toshiba 

Philips 

Amazon 

Facebook 

Sharp 

Intel 

perception of who would make 
“the best” connected TV 



perception of who would make 
“the best” connected TV 

conclusions 

Among users, Samsung 

and Sony become the 

clear favoured brands 

Users also give a little more 
attention to Amazon and 
Facebook, but these two are 
dwarfed by Samsung and Sony. 

Apple receives no more attention 
from users than non-users. 

 

Q: Which of the following list of companies do you think would make the best Internet-connected television set? 
You can select a maximum of two. Base: all users (269) and non-owners who are familiar with Connected TV (1,517) 
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34% 

36% 

11% 

17% 

11% 

6% 

9% 

5% 

5% 

13% 

9% 

3% 

4% 

30% 

25% 

23% 

18% 

11% 

10% 

8% 

5% 

5% 

3% 

2% 

3% 

2% 

Sony 

Samsung 

Panasonic 

Apple 

LG 

Microsoft 

Google 

Toshiba 

Philips 

Amazon 

Facebook 

Sharp 

Intel 
users 
non-users 
who are familiar with Connected TV 
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