
ACTUALLY CONNECTED TO 
INTERNET AMONG OWNERS

Few doubt that the big screen in the living room will 
be an important channel for everything the web has 
to o�er, but there are question marks over the extent 

to which Connected or Smart TV, as it stands, has captured 
the imagination and viewing hours of consumers today.
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ONLY HALF OF THOSE WITH A CONNECTED TV 
ACTUALLY HAVE IT CONNECTED TO THE INTERNET
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WHAT PERCENTAGE OF PEOPLE WANT THE 
FOLLOWING SERVICES ON A CONNECTED TV?
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THINGS THAT COULD GIVE 
CONNECTED TV A BOOST

Apple entering the market

The Apple TV set-top box has been, at best, a moderate success, 
certainly far from the phenomena that are iPhone and iPad. A full TV 
set from Apple has been long-rumoured. If it does appear, one thing 
that is almost certain is that points 1, 2, 3 and 4 above will be executed 
beautifully. That might really shake the market for Connected TVs.

More tablet and smartphone interactivity 
– making use of the second screen

Most of the newer Connected TVs feature tablet and smartphone 
compatibility but exciting initiatives like Microsoft Xbox’s upcoming 
SmartGlass and Nintendo’s Wii U hint at a future where the second 
handheld screen becomes an integral part of the main screen 
experience. While these two initiatives are locked down to a games 
console, Connected TV makers should take note to keep up with such 
innovations. That second screen can be much more than a remote 
control.

Beautiful interfaces – making the user 
experience sticky

Each new generation of Connected TV improves dramatically. To date 
the interfaces have been functional and, in some cases, even ugly. 
Beautiful and intuitive interfaces are much more than an aesthetic 
consideration – they pull people (particularly early adopters) in and 
encourage use and exploration.

Being a true hub of all your content

Most Connected TVs o�er DLNA support and most newer models have 
catch-up and on-demand service integration. But Connected TVs being 
a true hub of all your family’s media, including videos, music and 
photos, pulled in from di�erent devices? This is still a work in progress 
for Connected TV.

Cloud gaming and gaming in general

Gaming embedded on Connected TVs has been to date a fairly 
miserable experience. Cloud gaming powered by remote servers could 
change this, and radically so, allowing console quality games to be 
streamed to the TV set without the need for a console itself. While 
there are concerns about streaming lag, there’ll be a myriad of games 
that will work extremely well and further increase the stickiness of the 
Connected TV experience.

Intuitive control systems and recognising 
who’s viewing

Voice and gesture control, as pioneered by Kinect, could revolutionise 
the way we control our living room experience and throw away the 
need for the remote control. This report highlights that the general 
public are yet to really embrace the idea, but most current users of 
Connected TV services are much more in favour. Connected TV is too 
di�cult to use right now, so initiatives like this could help a great deal. 
Camera-based recognition of who is viewing (and understanding their 
preferences) is another exciting area of development allowing for a 
much more personal experience in front of the TV set.

More & better content, opening 
it up to the whole of the net

“There’s an App for that” is a phrase that rings true and highlights the 
ubiquity and user friendliness of apps, games, services and media on 
your typical smartphone and tablet. Connected TV has the ability to do 
likewise but to date the use of the Connected TV as a portal for 
everything is far from realised. Things are improving each year, but 
right now this is a key reason why more people are using their phones 
and tablets to access what they need, leaving the ‘Connected’ TV 
unconnected. The Internet has an incredible amount to o�er and yet 
Connected TVs allow access to only a fraction of what’s possible. While 
not all of us will want our email and Facebook feeds on display in the 
living room for all to see, there is so much more the Internet has to 
o�er that Connected TVs aren’t supplying. Put simply, the Connected 
TV makes too limited a use of what the Internet has to o�er.
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Read the related article on Brand Republic

The World of Connected TV is upon us – it just needs 
a little �ne tuning
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