Have Price Cuts on Milk Gone too Far?
60% of the British public are concerned about
what this means for our Farmers
© Harris Interactive

60% of Brits are concerned about what this is doing to British farmers
and believe that supermarkets should focus their efforts elsewhere
Many big supermarkets have recently dropped the price of fresh milk to £1 for 4 pints
How much do you agree with the following statements about this?
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Q. How much do you agree or disagree with the following statements?
Base: All respondents 2014: 2,049; All respondents 2015: 1,005
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54% agree this is good news whilst 30% are not so sure.
In March 2014 this was the top response.
2015 sees this decline to 3rd place with fewer people considering this to
be good news
This is good news - supermarkets should do everything they can to keep prices low

2014
Net
Strongly agree

26%

Agree

28%

Neither agree nor disagree
Disagree
Strongly disagree

54% ‘agree’

58%

13% ‘disagree’

14%

30%
8%
5%

Q. This is good news – supermarkets should do everything they can to keep prices low
Base: All respondents 2014: 2,049; All respondents 2015: 1,005
© Harris Interactive

Concern for British farmers is now the top issue
Brits have with recent milk price cuts, this has seen
a significant increase from March 2014
I worry about what this is doing to British farmers

2014
Net
Strongly agree

29%

Agree

32%

Neither agree nor disagree
Disagree
Strongly disagree

60% ‘agree’

54%

15% ‘disagree’

18%

23%
9%
6%

Q. I worry about what this is doing to British farmers
Base: All respondents 2014: 2,049; All respondents 2015: 1,005
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Key themes among consumers
worried about farmers’ welfare
“My biggest concern is putting British farmers out of business”

“I think that farmers'
profits will suffer,
which is not good. It
is not just about the
consumer being able
to afford milk at a
decent price. The
farmers need to earn
a living, too.”

“Whilst I welcome a cut on
my own spending, I do
worry about if the farmers
are getting paid enough
and how it effects the
cows.”
“It will have disastrous
consequences on our
farming community”

“Price cuts shouldn't be made at
the expense of animal welfare or
where it cuts into farmers already
small profit margins. A fair
distribution of wealth/profit/wages
should be the key goal instead”

“If the supermarkets are
taking the hit on the low
cost of milk that's fine but
it should not impact on the
farmers who should
receive a fair price for the
milk they produce”
“this is hurting dairy
farmers and driving them
out of business. this will in
the long term mean more
reliance on imported milk
of lower quality and lower
welfare standards.”

I worry about what this is doing to British farmers
Base: All respondents: 1,005
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Sharing the No1. position, 60% also believe that supermarkets should
focus on lowering prices of other products ahead of milk
This has also seen a significant increase compared to 2014

Supermarkets should focus on lowering prices on other products ahead of milk

2014
Net
Strongly agree

24%

Agree

36%

Neither agree nor disagree
Disagree
Strongly disagree

60% ‘agree’

54%

7% ‘disagree’

11%

30%
5%
3%

Q. Supermarkets should focus on lowering prices on other products ahead of milk
Base: All respondents 2014: 2,049; All respondents 2015: 1,005
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Key themes among those who wish to see the price of other products
reduced

“They need to
cut prices
elsewhere
instead”

“I hope in time they
will lower the price
of other products
apart from milk”

“If they can do it on milk they
should be able to do it on
more products.
Supermarkets make huge
profits whilst the consumers
are struggling”

“its great to save
money on your
shopping for once, if
only they could lower
everything else”

“Considering what
is being spent on
'non essentials'
such as alcohol
and tobacco, surely
the cost of milk is
being 'an essential'
could be much
higher.”

“Supermarkets can make milk a lost
leader if they chose to but they
shouldn't jeopardise our farming
industry by their actions & probably
the same applies to other produce.”

.Supermarkets should focus on lowering prices on other products ahead of milk
Base: All respondents: 1,005
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Concern over the welfare of dairy cows also sees
a significant increase versus 2014

This makes me worry about the dairy cows’ standard of welfare

2014
Net
Strongly agree

18%

Agree

27%

Neither agree nor disagree
Disagree
Strongly disagree

46% ‘agree’

41%

22% ‘disagree’

27%

29%
13%
9%

Q. This makes me worry about the dairy cows’ standard of welfare
Base: All respondents 2014: 2,049; All respondents: 1,005
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Key themes among those concerned
over the welfare of dairy cows

“I definitely am dubious
about the quality of care
these animals are
receiving.”

“It's ridiculous, farmers
need to make a profit in
order to run their farms
efficiently and look after
the animals' welfare.”

“I'm happy with things
being as cheap as
possible, but if this
effects the wellbeing
of cows in ANY WAY, I
am strongly opposed
to lower milk prices.”

“The poor cows”

“yeah I agree its good for the
customer but they should try
and give the farmers as much
as possible or the quality of milk
will go down as the cows will
start to suffer”

“It's a 'double-edged' sword; on the one hand I'm
happy to pay less for milk, but I also wonder if the
lower price impacts on framers and animal welfare.”

“I am glad to know the price is
low, however I would not like this
to affect the farmers or the cows”
Q. This makes me worry about the dairy cows’ standard of welfare
Base: All respondents: 1,005
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The proportion of Brits who consider this price to be
too low sees the largest increase across all the
Statements – up 8 points from 2014
I think this is too low a price for 4 pints of milk

2014
Net
Strongly agree
Agree
Neither agree nor disagree
Disagree
Strongly disagree

15%
23%

37% ‘agree’

29%

35% ‘disagree’

41%

25%
19%
16%

Q. I think this is too low a price for 4 pints of milk
Base: All respondents 2014: 2,049; All respondents 2015: 1,005
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Just over a quarter question the quality
of the milk on sale at this price point

This makes me question the quality of the product on sale

2014
Net
Strongly agree
Agree
Neither agree nor disagree

8%
19%

24%

44% ‘disagree’

47%

26%

Disagree
Strongly disagree

27% ‘agree’

29%
16%

Q. This makes me question the quality of the product on sale
Base: All respondents 2014: 2,049; All respondents 2015: 1,005
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Key themes among those concerned
about quality

“I think it's ok to lower the cost of the milk
but not the standard of quality. We want
to ensure that people are drinking the
good quality kind.”

“I really struggle with this one, as I
want Cows & farmers to be treated
fairly, but at the same time every
penny I can save on my grocery
shopping makes a real difference to
our lives”
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“It will drive even more British Farmers
out of the dairy business and we will end
up having to take extremely dodgy
foreign milk to replace the missing
supplies.”

“i buy a lot of milk about 30 pints a
week so its very good news for the
consumer.and because its
cheaper i am able to buy more so
its good news for the children too!”

“I'd be happy to pay extra for milk
providing it was made clear that the
farmers were getting paid a price that
they're happy with”

When asked which retailers pay most for their milk, it is clear that
Waitrose, M&S and The Co-op are seen as the fairest retailers.
The retailers considered to squeeze farmers most are Tesco and Asda
Independent
Stores

4%

Waitrose

4%

Marks & Spencer

2%

The Co-operative

2%

20%
16%
15%
15%
9%

Tesco

25%

8%

Asda
Sainsbury's

3%

Morrisons

3%

Lidl

1%

Iceland

1%

22%

7%
7%

2%

Aldi
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Independent Stores actually
rank top of the list, most likely
due to them selling milk at
higher prices and expectations
of their reduced buying power

13%

Pays most

Pays least

13%
8%

Q. Which one of the following retailers do you think pays its farmers the most for their milk?
Q. And which one do you think pays the least?
Base: All respondents: 1,005 (note – not asked in 2014)
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Appendix –
Approach & Demographics

© Harris Interactive
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Approach and Panel
• We conducted an online omnibus survey with 1,005 adults aged 16+ across England,
Scotland , and Wales between 17th and 24th February 2015.
• The results from 2015 were compared to a previous wave
conducted with 2,049 adults between 11th and 17th March 2014.
• The survey took place using the Toluna.com research panel,
as part of the Harris Interactive weekly GB Omnibus

• The panel consists of members of the general public who have
opted in and voluntarily agreed to participate in online research studies.
Through careful recruitment and management, we are able to rapidly survey large
numbers of the general population and accurately represent the views of the nation.
• The panel has over 400,000 active panellists in the UK and is used solely for market
and opinion research. Members are contacted at random and invited to take part in a
survey.
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Omnibus Audience – a representative sample

• The results of the study were weighted to best reflect the size and shape of the population of
the UK
• This means that the results in this report reflect an audience that is as true as possible of the
population with the same age, gender and regional profile. The audience profile is detailed
below.
• Of course not everyone in GB has internet access, but online
panel research results are considered to be extremely accurate.
In fact, according to the British Polling Council, Harris
Interactive was the most accurate online polling company
during the last UK elections in 2010:

Region
9%

http://www.britishpollingcouncil.org/press100508.html

4%
N/A

Age

Gender
19%

9%

18 - 24

15%

25 - 34
21%

21%

50% 50%
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12%

35 - 44

16%
5%

9%

9%

12%
14%

45 - 54
24%

55 - 64
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For Further Information please contact :
Lucia Juliano | Head of Consumer & Retail Research |
LJuliano@harrisinteractive.co.uk
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